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The presented study analyzes the phenomenon of the ‘soft
power of tourism’ as one of the specific modern phenom-
ena in expanding the boundaries of international exchange.

Aim. The authors attempt to determine the role of young
people as the subject of the ‘soft power of tourism’ in the
context of globalization, with a particular focus on the
development of this process in specific Russian regions.

Tasks. In the geopolitical environment that has developed
over the past decade, it is important to solve the problem
of defining soft power and identifying the boundaries of its
application. On the basis of this theoretical foundation, this
study resolves the issue of developing strategies for soft
power application in completing the priority objectives of
the society and the state.

Methods. In spite of the increasingly obvious tendency
towards the transition of youth relations and tourist contacts
into the domain of international politics and public diplo-
macy, in practice there are strong regional imbalances
associated with the different level of opportunities for the
youth environment itself. This approach makes it possible
to draw attention to the problems of examining the chan-

CraTbs nocBseHa aHanm3dy deHOMeHa «MAarkom Cunbl Ty-
pu3Ma» Kak OAHOro M3 COBPEMEHHbIX CreumPuyeckmnx sB-
JIEHWNIA B paCLUMPEHUMN FPaHULL MeXAYHapOAHOro obmeHa.

LUenb. ABTOpamu OCYLLECTB/IEHA MOMbITKA OCMbIC/IEHUSA
pOnM MONOAEXWN B KayecTBe cybbekTa «MSArkom cuibl Ty-
puama» B ycnoBusax rnobanmsaummn. Ocoboe BHMMaHME
YOENEHO Pa3BUTUIO JAHHOMO NMpouecca B OTAENbHbIX pe-
rmoHax Poccumn.

3apauu. B reononutnyeckon obctaHoBKe, KOTOpas ckia-
OblBAETCA B MMPE B NOcNefHeEe OEeCATUNETME, BaXHO pe-
WNTb 334241 OnpeneneHns «Markom cunbl», 0003HaAYNTb
rpaHuLpbl ee NpUMeHeHns. Ha ocHoBaHWM 3TOro TeopeTun-
yeckoro pyHaaMeHTa peLuatoTcs 3aaa4m pa3paboTku cTpa-
TErnn NPUMEHEHUST «MAFKOW CUNbI» AN PELLEHUS NPUOpPU-
TETHbIX 3a4a4 0bLuecTsa 1 rocynapcTea.

MeTtoponorusa. HecMoTpsi Ha TO 4TO CEroaHs BCE OTYeET-
JIMBEe BbIPUCOBLIBAETCH 00LLaa TEHOEHLUMS Nepexoaa Mo-
NIOAEXHbIX CBA3EM WU TYPUCTCKUX KOHTAKTOB B 06NacTb
MEXAYHapPOAHOW NOANTUKM 1 NYONNYHOWN auniomMaTum, Ha
NPakTUKe OTMEYaloTCs CUJbHblE PErvoHasbHble AUCMPO-
nopLmn, CBA3aHHblE C «Pa3HOCKOPOCTHbLIMU» BO3MOXHO-
CTSAMW CamMOW MOJIOAEXHON cpefbl. Takor noaxon no3eo-
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nels for receiving feedback from foreign young people in
the context of regional development.

Results. The study addresses certain problems of building
the image of territories in the regional aspect as a result
of this interaction within the framework of Russia’s foreign
cultural policy and identifies the major problematic aspects
and factors that characterize the prospective role and place
of an organized youth environment as a relevant instrument
of the ‘soft power of tourism’ and a mutual regional influ-
ence channel in the international exchange system.

Conclusions. Exploration of the phenomenon of the ‘soft
power of tourism’ opens up new opportunities for intercul-
tural and international interaction, economic and cultural
cooperation.

Keywords: soft power of tourism, regionalism, regional
imbalances, international youth tourism, international hu-
manitarian cooperation, foreign cultural policy, humanita-
rian impact, territory image, spatial development, imagina-
tive space.
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Globalization of international relations has re-
vealed the presence of some objective laws of
strengthening the role of individual regions be-
ing distinctive with different speed dynamics.
The study of this process indicates the increas-
ing importance of macro-social factors that arise
from the needs of the society in the innovative
types and optimal forms of space development.
This occurs as a result of interaction between
key subjects of international law in order to en-
sure the competitive advantage of its individual
participants with broader functions, but at the
same time with available means. Modern society
is increasingly and more frequently looking for
ways to exert such influence indirectly — in the
form of various instruments of international
cooperation in certain areas, where obtaining
the desired results due to the factor of inno-
vative use of strategic resources, the so-called
“soft power” (“soft power”), plays a much more
important role than before [1].

In the light of the identified trends there
is an urgent need to ensure security and pre-
serve one’s own identity, and consequently —
the inevitability of finding new opportunities
and developing more effective mechanisms for
humanitarian cooperation, especially in the in-
ternational arena also emerges.

Today, individual state actors, actively using
certain tools and strategic resources, are pur-
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NSeT akTyanmanpoBaTb NPobiemMbl N3ydyeHUs KaHanoB 00-
paTHOM CBA3U C 3apyOexHO MOJIOAEXbI0 B KOHTEKCTE
pernoHanbHOro pas3BnTUA.

Pe3ynbTaTthbl. B cTaThe paccMmaTpmBaloTcs HEKOTOPbIE NPOo-
6nembl GOPMUPOBAHMSA UMKOXKA TEPPUTOPUM B PErMOHAb-
HOM acnekTte, Kak pesynbTaT AaHHOro B3aMMOLENCTBUSA
B paMkax BHELUHEN KynbTypHOW nonmtuku Poccuun. Bbl-
sIBJIeHbl OCHOBHblE NPOBSEeMHblE acnekTbl 1 (akTopsbl, xa-
pakTepuaytoLme NepcrnekTUBHY Pojib U MECTO OpraHu-
30BaHHOW MONOAEXHOW cpefbl B Ka4yecTBe BOCTPeOOBaH-
HOr0 MHCTPYMEHTa «MSArKOW Cuibl Typu3amar» W KaHana
pernoHanbHOro B3anMOoBIIUSIHUSA B CUCTEME MEeXAyHapo.-
HOro obmeHa.

BbiBoAbl. V3yyeHe peHOoMeHa «MArkom Cusbl Typusmar
OTKPbIBAET HOBblE BO3MOXHOCTU MEXKYNbTYPHOIO 1 MeX-
HaLUMOHAaIbHOI0 B3aMMOENCTBUS, S3KOHOMUYECKOrO U KyJlb-
TYPHOrO COTpyAHMYecTBa.

KntoueBbie cnoBa: «msirkasi cuna Typruama», PerMoHaam3m,
PEernoHasbHble ANCIPONOPLMY, MEXAYHaPOLAHbIV MOJO-
JEXHbIV TYPU3M, MEXAYHapoAHOe ryMaHUTapHOe COTPYA-
HUYECTBO, BHELLHSIS KYJbTYPHas NnonTuka, ryMaHuTapHoe
BANSIHNE, UMUK TEPPUTOPUM, MPOLIECC OCBOEHUS MpPo-
CTpaHCTBa, UMaXuHaabHOe MPOCTPaHCTBO.

Ansa untuposanunsa: Acanos b. P. 0., BapaHoB A. C., ®u-
nunnosa W. I'. PernoHanbHble acnekTbl «MSArKOW CUibl Ty-
pu3mMa» B yCNoBUsSX rnobannaaumm Ha npuMepe MexayHa-
POAHON OPraHVU30BaHHOM MOMIOOEXHOW cpenpl // SKOHO-
muka n ynpasneHmne. 2019. N2 5 (163). C. 52-59.

posefully engaged in promoting their positive
image as an expression of public expectations.
At the same, time an important tool in creating
the image of the country acts in the form of
separate, but numerous cultural and historical
attractions. The formation of a positive image
of the territory, taking into account the ad-
vantages of the regional aspect, is a complex,
multilateral and long-term process, which is
one of the priority foreign policy tasks of many
States. At the same time, the implementation
of such a task often faces serious systemic and
structural problems, both of internal and ex-
ternal aspects. There are different (and often
contradictory) “views” on the very nature of
the process, which can lead to the clashes of
interests of elites, especially those representing
the most radical and regional points of view.
The search for the most effective tools for
shaping the image of the territory in the inter-
national arena is carried out using (not always
in a rational way) all available resources and
reserves, including those belonging to the fu-
ture generations, which leads to the violation
of the existing balance. The balance of politi-
cal power that emerged after the end of World
War II was achieved largely as a result of the
use of “hard” military force and demonstrated
the existence of clearly defined boundaries of
its use with the advent of weapons of mass de-
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struction. Therefore, the desire to achieve the
desired result without obtaining unacceptable
damage, to influence the perception of the world
community along with traditional, historically
established methods and means and determines
the emergence of new more effective tools of
“soft power” [1].

In the process of expanding the channels of
influence of state actors on the outside world due
to the isolation or growth of individual regions
the need for scientific understanding of building
a strategy for their development and the use
of resource potential, especially in the youth
environment, is getting increasingly evident.
It is an effective strategy and timely actions,
including the regional dimension in this area,
that enable them to have a “targeted”, hidden
(manipulative) influence on various processes
of international life.

Of course, the definition of “soft power” has
recently given rise to a discussion field in which
special attention is paid to the study of various
aspects of social, cultural, economic and political
phenomena of international life [2]. The growing
role of “soft power” is reflected in the official
documents, where the use of such tools, espe-
cially taking into account the capabilities of a
civil society, information and communication,
humanitarian and other methods, is recommend-
ed to solve foreign policy problems in addition
to the traditional diplomatic methods [3].

In this regard an important interest in theo-
retical and practical terms, in our opinion, is
the philosophical and scientific reconsideration
of the role of modern tourism as the process
of development of the territory, the expansion
of the integration boundaries, the development
of international cooperation and, accordingly,
the socio-cultural factor of maintaining the
country’s international prestige — the forma-
tion of a positive image of individual regions,
i. e. the “soft power of tourism?”.

Cosmopolitanism of tourism as a phenomenon
and its use as a tool of “soft power” to achieve
the goal of forming a positive image of the ter-
ritory in the international arena is becoming
perhaps one of the new paradigms in the study
of the laws of development of international co-
operation of the modern period. As part of the
formation of the global tourism space, humani-
tarian and political needs of different actors in
international relations are significantly increas-
ing. This process inevitably leads to the need for
deep scientific understanding of international
tourism as a specific and priority channel of
influence on the outside world — a tool of soft
power. For example, D. Mcclory (Jonathan Mc-
Clory) considers “the prospects of strengthening
British soft power through the focus of economic
and tourist activities” [4].
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The practice of the effective use of tourism
potential has a multiple positive impact on the
expansion of the boundaries of international
humanitarian cooperation. For example, in Japa-
nese culture, education and creative content a
number of institutions in the field of formation
of the image of the country in the international
arena has appeared [5]. These attractive features
of countries often encourage foreigners to visit
these ones and thus develop a positive image
of them.

One of the directions of progressive develop-
ment of modern tourism being an important
factor in the processes of globalization and the
spread of universal values of democracy and
civil society is its increasing role in the politi-
cal sphere of society. Thus, today the use of its
potential for the preservation or development
of politically loyal socio-cultural environment
can not remain unnoticed and is becoming an
independent object of study [6].

In this sense tourism “as a form of soft power”
[7] to a certain extent has an impact on hu-
manitarian processes as well, as it forms the
image of the territory at the level of “foreign
travelers” feelings. As a result, there is a fixa-
tion of positive, neutral or negative perception
of the tourism phenomenon in the world public
consciousness.

In our opinion, tourism as a tool of soft power
is a special kind of foreign economic activity of
the state aimed at the formation of the desired
image of the territory through the regulation
of tourist flows, based on the principle of com-
plementarity (complimentary action) [8].

Tourism as the most dynamic type of foreign
economic activity becomes an extremely impor-
tant tool of global but at the same time soft
impact in the process of international cultural
exchange. The nature of the tourist develop-
ment of the territory determines the need to
focus more on its important organizational and
structural features in the selection of “soft
power” tools. It should be emphasized that the
deep understanding and study of this phenom-
enon occurs not only in the Western countries,
where tourism has played an important role in
shaping the image of individual countries, but
increasingly it is used by the countries of the
Asian region to promote their popular tourist
centers [9].

These and other multi-faceted characteris-
tics of modern tourism characterize its gradual
transition into the area of implementation of
the “soft power” policy. There is a significant
alternative to the existing realities — complex
and contradictory international relations, which
are often associated with the use of instruments
of hard power based on the coercion policy. And
one can suppose that in the nearest future the
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development of this process will be stimulated
to a large extent by the rapidly developing youth
communication and especially by the potential of
the internationally organized youth environment
institution [6], which is more and more involving
in its orbit millions of young people from around
the world. At the same time it is always necessary
to remember the ancient Eastern wisdom — “if
you want to defeat the enemy — bring up his
children”, which transfers the phenomenon of
youth tourism into the category of strong but
inconspicuous soft power tools.

Youth tourism as a type of socio-economic ac-
tivity has a growing dynamic that demonstrates
increasing penetration into the various spheres
of society making it a natural and integral chan-
nel of international cooperation. The revealed
features allow to characterize it as an important
tool of influence on the formation of the terri-
tory image. The latter occurs not least due to
the “cross-pollination effect” [8].

It should be noted that despite all their impor-
tance the concept and structure of international
youth tourism as a promising and demanded
target component of foreign cultural policy that
can have an impact on other countries and terri-
tories are not enough developed in the domestic
scientific literature. The need to recognize its
prospects as an effective and specific tool for the
spread of cultural influence is dictated by the
fact that the growing needs for multi-faceted
activities of participants in the organized youth
environment as a resource of transformations
find support not only at the level of world poli-
tics centres, but also within the framework of
well-known international organizations.

The development of this process is signifi-
cantly affected by the peculiarities of individual
interests and attitudes, value orientations of the
international law subjects, so the organizers of
youth tourism often use it as an instrument of
influence. An important role in this is played
by the main property of tourism as a form of
space exploration “it is better to see once than
hear a hundred times.” Thus, along with tra-
ditional instruments of influence (propaganda,
PR, politicking), tourism has a significant dif-
ference the formation of personal experience
in the process of developing the territory [1].

A deep understanding of the nature of inter-
national youth relations and the features of soft
power policy as a tool of influence takes place
within the framework of the organized youth
environment institution which still suffers from
a serious lack of constant attention and proper
state support, which inevitably implies the need
to consider best practices both of the historical
past and modern period [10].

With the collapse of the USSR the profound
structural changes in existing ties up to the

fatal destruction of entire institutions occurred.
It is not surprising that the former influence
of tourism as an important instrument of in-
ternational youth solidarity has been virtually
eliminated. The resulting vacuum has led to the
rapid flowering of “Western values”, sometimes
everywhere and blindly in the youth “rebel-
lious” environment.

At the same time, against the background of
the growing trend of liberalization, i. e. a sharp
transition from the total administrative and
ideological approach of tourism regulation to
the economic stimulation of the free market, it
became obvious that the accumulated potential
of the Institution of organized youth environ-
ment does not fully meet the increased needs of
the new Russian elite (especially regional) and
new political standards. Accordingly, its former
ideological and humanitarian potential for ob-
jective reasons could not become an important
prerequisite for independent development in
the new socio-historical conditions. In fact, the
analysis of the existing trends in recent decades
shows that the sphere of domestic youth tour-
ism remains underdeveloped. In this context,
the previously developed forms and projects of
international relations as a tool of “soft power”
of the Soviet heritage can not meet the exist-
ing demands. But despite this, the best Soviet
experience and practices are still in demand and
have not lost their former international role,
importance and relevance for the development
of this area.

International youth tourism contacts contrib-
uting to the strengthening of regional ties are
increasingly finding understanding and support
within organizations such as UN, UNESCO, UN-
WTO, WYSETC etc. and individual state actors.
Youth travel is one of the fastest growing seg-
ments of international tourism, accounting for
almost a quarter of a billion tourists annually.
This indicates an increasing influence on the de-
velopment of regional cooperation [1]. With the
growing emphasis on the targeted development
of this activity various international youth tour-
ism organizations and other stakeholders are
increasingly interested in using tourism links
as an approved channel for international youth
cooperation and exchange. It is also necessary
to note another feature of the modern period,
namely the presence of various criteria for the
targeted use of the potential of tourist contacts
in terms of expanding cooperation with young
people in other countries, where much attention
is paid to the problems of the loyalty degree
of young people in relation to these countries.

One should mention the existing complex re-
lations between individual geopolitical centers,
their views and positions (for example — the
spread of “Western” universal values of democ-
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racy and civil society). Moreover, the individual
regional elites can perceive these relations as a
hidden threat to their own cultural foundations
and traditions (identity), and above all — in the
most vulnerable “rebellious” youth environment.

Thus, the idea of the “American dream” or “a
well-fed and rich Europe” is also formed mainly
in childhood and adolescence through the in-
fluence of cinema as a kind of cultural expan-
sion — another kind of “soft power” along with
linguistic expansion [11].

Excessive and aggressive expansion of the
boundaries of “progressive” youth tourism (both
spontaneous and targeted) in the certain terri-
tories as a multifaceted process can be accom-
panied by a manifestation of displeasure and
even antagonism in terms of the dominance of
representatives of other cultures and peoples.
Complex political events, migration, economic
crisis, regional challenges in different parts of
the world make not only significant changes
in the structure of tourist flows, but can also
change the content side of youth tourism in
terms of its effective function of influence on
the formation of the territory image. All this
has a negative impact on the ongoing humani-
tarian strategies of individual states, in which
international youth relations are given special
attention as a priority means of promoting “soft
power”.

The growing influence of Russia and even its
position among the most influential countries by
the criterion of “soft power” [12] do not fully
provide the conditions for the formation of the
necessary qualities of numerous specialized civil
society organizations and youth structures in
the sustainable development in this area. This
situation does not allow the latter ones to act
properly in the international organized youth
environment as an actor and an instrument of
influence in the development of tourist space.

Nevertheless, the ability to be a challenging
center of attraction, especially for those coun-
tries that traditionally exist thanks to the strong
influx of young people, is a strategic area of its
humanitarian interests and should be based on
the developed tourist contacts.

In this regard the most logical and close orbit
of the development of international youth tour-
ism in the context of the use of “soft power”
for Russia, of course, is represented by the ter-
ritories of the countries included in the inte-
gration regional structures of the CIS, EAEU,
SCO, BRICS, etc. The need to ensure such an
increasing role, including in the context of the
development of a single humanitarian space, is
largely due to the existing shortage of effective
use of the potential of Russian participants in
the international organized youth environment
as an instrument of “soft power tourism”. The
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role of Russian participants both of this envi-
ronment and existing specialized organizations
is modest in comparison with similar structures
from developed countries.

The qualitative involvement in this process of
the concerned actors and broad layers of youth,
many of whom, in fact, do not properly repre-
sent the existing system of international youth
cooperation and tourism both at the regional and
Federal levels, requires the development of not
only targeted development programs, but also
the creation of a new model of the domestic
youth tourism industry.

Despite the major youth events (XIX World
Festival of youth and students, 2017), imple-
mented international event projects on the terri-
tory of individual subjects and Federal districts
of Russia (“Territory of meanings” “Ladoga”,
“Mashuk”, “Tavrida”, “Baikal”, “Altai. Points
of Growth”, “Baltic Artek”, “Amur”” Eurasia”,
“TIM”, Biryusa”, “MORNING”, “Volga”, “Native
Harbor” and others), international relations are
often limited mainly by the protocol meetings
or projects and events, the composition of par-
ticipants of which is mainly represented quite
insignificantly, etc.

The analysis of thematic materials on this
subject allows us to note that there are no clear
data, both on the number of participants in
these events and on the qualitative aspects of
the organization and conduct as well as the re-
sults of the implemented forums. The trend of
increasing quantitative aspect, which is increas-
ingly developing at the expense of administrative
resources and initiatives, often overshadows the
issues of using them as a mechanism of “soft
power” channel development properly. The lack
of necessary data on the youth tourism as well
as detailed information on international coop-
eration of young people, especially within the
regional aspect, on the website of the Russian
Tourism Agency indicates the slow development
of the national institution of international youth
cooperation and tourism — hence the “multi-
speed” opportunities are emerging.

At the same time, the current situation around
the problems of the institution of international
youth cooperation and tourism is increasingly
actualizing the need to form a fundamentally
different configuration of youth relations in
the external environment. It is the construc-
tive institutional development of this area that
can help numerous participants of the organ-
ized youth environment to make maximum use
of new opportunities and channels for broad
participation in the international humanitarian
cooperation.

As the analysis of international practice
shows, the broad involvement of the younger
generation representatives in the mass forms
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of interaction, including the one through per-
manent tourist contacts, is carried out largely
taking into account their socio-psychological
characteristics. Young people are most suscep-
tible to the new ideas, trends, concepts that
have a significant impact on their worldview
and stereotypes about the surrounding world, in
particular, in the formation of the image space
(tourist image of countries, territories etc.).

Of course, today the humanitarian component
of the socio-cultural and political influence of
youth tourism on the new territories is very
noticeable, which in turn creates some prerequi-
sites for the formation of a new identity among
young people exploring purposefully the tour-
ist space. While traveling young people com-
municate with their peers and local residents
and broadcast new values and knowledge that
afterwards, of course, contribute to the forma-
tion of their image of one’s country and people
etc. Visiting another socio-cultural environment,
apart from the formation of a common view (as
a result of the development of new values, sen-
sory experiences, positive emotions, involvement
into the other socio-cultural communities etc.),
creates an image of countries, territories, and
tourists become carriers and conductors of the
acquired values of foreign culture in their own
society, thus carrying out “cross-pollination”.
It is the image of certain prosperous countries
that to a large extent forms the tourist orien-
tation of young people — the need for travel
or, on the contrary, it can form certain stable
negative stereotypes of theirs. For example, the
famous phrase — “to see Paris and die” — in
the past years meant the secret dream of mil-
lions of young Soviet people, to which many
of them literally sought through all their life.
And this fact proves that the positive image of
cities, regions etc. was largely the determining
factor in the development of the international
youth tourism in some countries.

It is known that the USSR also used actively
the resources of individual regions, which oc-
cupied a special place in the formation of the
tourist image of the country. Popular tour-
ist routes, international youth centers, World
youth festivals, the cities of Moscow and Len-
ingrad, the Golden ring and other attractions
have always been associated with the image of
the country among young people.

Of course, tourist ideas about different coun-
tries and regions are undergoing a significant
transformation, and in the new conditions in
the youth environment there are new attitudes,
interests and stereotypes in relation to foreign
travels and their perception, basing on their
existing image.

It should be noted that cultural, historical,
political values, modern achievements and at-
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tractions as priority areas of Russia’s foreign
policy in many respects are becoming the im-
portant tourist preferences of foreign youth.
It is necessary to strengthen the work in the
regions not only on the organization of perma-
nent multifunctional international youth centers
(Artek, Sirius) designed for a relatively long
stay, common residence, establishing friendly
contacts, cooperation on various programs, but
also on the formation of such centers in the
border regions. In our opinion, this would allow
the foreign peers, who have never been there
before, to get acquainted with the country and
acquire a more reliable idea of the multifaceted
culture of Russia and its peoples” traditions. It
is also obvious that one of the most important
factors determining the image of the country
abroad is the one which reports for UNESCO
world heritage sites [13]. Their invaluable value
as a factor contributing to the development of
international youth humanitarian cooperation
and tourism is widely recognized [14].

Of course, the role and place of unique objects
of tourist and excursion display, attractions,
institutional mechanisms and other resources
of Russia’s regions as a means of forming an
international positive image of the country in
the international youth environment not only
requires reflection and separate profound study.

This suggests that for the purpose of quali-
tative development of the institution of youth
tourism and the definition of its target func-
tions in the use of potential in the external
environment as a promising tool of soft power
the state must have a certain level of sustain-
able socio-economic development, cultural and
scientific achievements. At the same time it is
necessary to create the most attractive condi-
tions and mechanisms for the involvement of
the concerned regional participants in the for-
mation of a full-fledged national institution of
youth tourism, which provides various oppor-
tunities for self-realization. At the same time,
it is becoming increasingly necessary to develop
specialized routes and projects aimed at foreign
youth audiences and, of course, it is necessary
to offer new concepts in order to make good use
of the potential of young people in the interna-
tional arena. Tourism ties as a means of forming
a unified system of interaction between young
people and its actors, should undoubtedly be-
come an incentive for the development of a new
youth tourism space, which has a positive impact
on the process of humanitarian integration and
projects of rapprochement in other areas.

A significant resource is the international
youth cooperation of non-state actors, which is
largely carried out outside of the single profes-
sional community. Against the background of
the growing relevance of using its multifaceted

o7

MOLEPHN3ALVA SKOHOMWKW PETMOHOB



MOLEPHN3ALVNA SKOHOMWKW PETMOHOB

potential, for example, as a tool to influence the
formation of a positive image of the country,
initiatives and projects aimed at creating new
accessible platforms for interaction both at the
Federal and regional levels are put forward.

Existing youth institutions of the development
of regionalism on the territory of the European
space (Youth regional network (YRN) established
under the guidance of the Assembly of Euro-
pean regions Assembly of European Regions),
which involves individual youth organizations
from some regions of Russia (Tatarstan, Kalin-
ingrad) create favorable conditions for interre-
gional cooperation. The youth regional network
as a platform that brings together youth parlia-
ments, councils and organizations to discuss and
exchange ideas on critical youth issues and poli-
cies at the regional level focuses on the issues of
current importance affecting young people’s con-
cerns. Of course, the existing model of regional
interaction of young people within the framework
of the well-known pan-European organization de-
serves attention in terms of supporting regional
initiatives aimed at the interaction of young peo-
ple, including in the field of education, tourism,
youth cooperation etc.

In this regard, the program of the developing
organization — “Association of international
youth cooperation and tourism” (St. Peters-
burg) deserves close attention. Building rela-
tions within the framework of the formation
of a single all-Russian platform with relevant
organizations and structures from the regions
of Russia the Association contributes to the
expansion of the boundaries of international
relations of youth through the “soft power of
tourism”.

Today it is also important that the state should
undoubtedly create the most favorable condi-
tions for the motivation of all the participants
in the sphere of international youth tourism and
support projects aimed at the qualitative use of
the demanded potential of the organized youth
environment in the international humanitarian
cooperation. At the same time the presence of
stable informational channels devoted to the
activities of these actors in the broad masses
allows to expand the boundaries of the use of
soft power including the ideological aspect as
well. The organization of domestic youth tour-
ism is of particular importance in this context
as it is impossible to retransmit one’s multina-
tional culture without a direct contact with it,
especially in the regions. Actions aimed at the
formation of a new organized youth tourism en-
vironment and its effective development should
qualitatively fit into the general logic of expand-
ing the boundaries of Russia’s foreign cultural
policy, which is able to open new spaces for a
wide range of ideas and forms of international
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youth cooperation, including the ones through
regional tourist contacts. It is obvious that this
becomes possible only with the directed state
regulation of tourist flows, the use of tourism
as a tool of soft power.

Thus, it can be stated that the trends observed
in recent decades, namely of the process of “pro-
tracted” exit from the crisis of the Institute
of post-Soviet international youth tourism and
consequently the problems of subjectivity and
the use of its potential in the foreign cultural
policy of Russia, are of great interest. At the
same time, researchers do not properly focus
their attention on the problems of its use as a
necessary factor of imaginality (expansion of the
boundaries of spatial perception) in the context
of promoting the image of individual regions
of Russia in the international space, which are
increasingly demonstrating their capabilities as
stable and attractive centers of socio-cultural
influence and attraction.

The development of international relations
and intense competition as well as its grow-
ing needs in the field of humanitarian presence
provision creates an objective need not only to
understand the role of this factor in the foreign
cultural policy, but also requires the develop-
ment of the post-Soviet concept of the Insti-
tution of international youth tourism estab-
lishment as a promising tool of soft power. At
the same time the effectiveness of this concept
implementation largely depends on the correct
interaction of all participants, whose activities
are primarily focused on the needs of foreign
audiences.

The organization of the regional structure of
domestic youth tourism is also of great impor-
tance in the formation of the image space. This
is an important and promising direction of the
tourism process, which combines various social
and cultural mechanisms as equal ones to the
influence of the factors on the perception of
young people about the world.

At the regional level there is an objective need
to develop new approaches and recommenda-
tions to strengthen the role of the organized
youth environment in the effective use of the
“soft power of tourism”. The possibility of using
the regional aspect of youth tourism as a tool
of soft power providing additional channels of
influence on the international space should not
only be desirable, but also become a necessary
condition for the activities of all participants
of this Institute in order to create a positive
image of the territory.
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